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B R A N D  PA R T N E R S H I P S I N T E G R AT E D

D I G I TA L B R OA D C A ST

P R I N T E X P E R I E N T I A L

A I R P L A N E  M O D E :  M E D I A  C H A N N E LS  T H AT  E L E VAT E  YO U R  B R A N D.

F I N D  M A N Y  M O R E  I N S I D E .

2

Air Canada Media Kit 2020



3

YO U R  TA R G E T  A U D I E N C E 

Air Canada is Canada’s largest airline and the largest provider 
of scheduled passenger services in the Canadian market, the 

Canada-U.S. transborder market and in the international market 
to and from Canada. In 2018, Air  Canada, together with its 

Air  Canada Express regional partners carried over 50 million 
customers, offering direct service to more than 200 destinations 
on six continents. Air  Canada’s leisure airline, Air  Canada Rouge, 

has grown into an international vacation carrier with more than 50 
aircraft and a network of over 100 routes touching 5 continents.

With a fleet of 384 aircraft,  Air  Canada carries more than 48 
million travellers annually to more than 200 destinations on 6 

continents. We are Canada’s number one airline, with a 44% 
share of domestic, 32% share of international and 43% of 

transborder travel.  1 out of 5 Canadians travel with Air  Canada 
at least once per year.

A i r  C a n a d a ’s  b u s i n e ss  t r a ve l l e r s  a re  ke y  d e c i s i o n - m a ke r s , 
m a n a g e r s ,  ow n e r s ,  p ro fe ss i o n a l s  a n d  exe c u t i ve s .  T h i s 

u p s c a l e  g ro u p  o f  f re q u e n t  f l ye r s  h a ve  d i s p o s a b l e  i n c o m e s  f a r 
a b ove  t h e  n a t i o n a l  a ve r a g e .

U p o n  b o o k i n g  t h e i r  t r i p ,  a t  t h e  a i r p o r t ,  o n  b o a rd  a n d  w h e n 
p l a n n i n g  f u t u re  t r i p s  –  yo u  c a n  i n f l u e n c e  t h i s  exc l u s i ve 

d e m o g r a p h i c  t h ro u g h  a  va r i e t y  o f  m e d i a  o p t i o n s ,  i n c l u d i n g 
d i g i ta l ,  b ro a d c a s t ,  p r i n t ,  p ro d u c t  s a m p l i n g ,  e ve n t s  a n d 

s p o n s o r s h i p  o p p o r t u n i t i e s .
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 PA S S E N G E R  N U M B E R S  A R E  U P !

A i r  C a n a d a ,  
A i r  C a n a d a  R o u g e  a n d 
i t s  A i r  C a n a d a  E x p re ss 
re g i o n a l  p a r t n e r s  
o p e r a te  o n  ave ra g e 
1 , 6 0 0  f l i g h ts  p e r  d ay.

B e t we e n  To ro n to  a n d 
M o n t re a l  a l o n e ,  t h e re 
a re  a p p rox i m a te l y  4 4 
f l i g h t s  a  d a y.

4

M O N T R E A L

TO R O N TO

9 8
D e s t i n a t i o n s  i n  E u ro p e ,  A f r i c a ,  

t h e  M i d d l e  E a s t ,  A s i a ,  A u s t r a l i a , 
 t h e  C a r i b b e a n ,  M ex i c o ,  C e n t r a l 

A m e r i c a  a n d  S o u t h  A m e r i c a .

B A S E D  O N  A  3 0  DAY  M O N T H :

C U STO M E RS
 G L O B A L LY 4 , 5 6 1, 416
 C A N A D A 2 ,10 3 , 9 8 0

F L I G H TS
 G L O B A L LY 4 8 , 2 7 0
 C A N A D A 2 7, 9 5 0

6 4
D e s t i n a t i o n s  i n  
t h e  U n i te d  S ta te s

A i r  C a n a d a ’s  ex te n s i ve  g l o b a l 
n e t wo r k  p rov i d e s  s c h e d u l e d 

p a ss e n g e r  s e r v i c e  d i re c t l y  to  

C a n a d i a n  
d e s t i n a t i o n s

60
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4 9 %5 1 %

M E E T  O U R  C U STO M E R

24 %

AG E :

G E N D E R :

3 2 %

M I L L E N N I A LS
1 9 8 2  -  2 0 0 1

B A BY  B O O M E R S
1 9 4 5  -  1 9 6 5

T R AV E L :

Source: Vividata Fall 2018 Study, Adults 18+

7 0 % 
h a ve  ta ke n  a  va c a t i o n  o u t s i d e 
C a n a d a  i n  t h e  p a s t  12  m o n t h s

7 1 %
o f  c u s to m e r s 

h a ve  a  u n i ve r s i t y 
d e g re e  o r  h i g h e r

3 5 %
o f  c u s to m e r s  a re  e i t h e r 

m a n a g e r s ,  b u s i n e ss 
ow n e r s  o r  p ro fe ss i o n a l s

4 4 % 
o f  c u s to m e r s  h a ve  ta ke n  a t 
l e a s t  t wo  va c a t i o n  t r i p s  i n 

C a n a d a  i n  t h e  p a s t  12  m o n t h s

2 8 % 
o f  c u s to m e r s  h a ve  ta ke n 

a t  l e a s t  o n e  b u s i n e ss 
t r i p s  i n  t h e  p a s t  12  m o n t h s

B U S I N E S S 
T R AV E L :

3 7 %

G E N -X
1 9 6 5  -  1 9 8 1

5
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 A I R C A N A DA .C O M

Among the leading Canadian 
travel sites online, aircanada.com 

provides news, information 
and specials to Canadians. 

This is the place for 
everything Air Canada.  

Campaigns rotate on select  
high-volume pages.

TOTA L  
U N I Q U E  V I S I TO R S

6 , 3 27, 0 0 0 
( m o n t h l y )

GITAL
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A d  U n i t s  L e a d e r b o a rd  ( d e s k to p ) ,  B i g  B ox  ( m o b i l e  v i e w )

R a te  ( N E T )  S ta r t i n g  a t  $ 3 5 /C P M

C LOS I N G  DAT ES
A d  C l o s i n g Two  we e k s  p r i o r  to  s ta r t  o f  c a m p a i g n
M a te r i a l  D u e S e ve n  b u s i n e ss  d a ys  p r i o r  to  s ta r t  o f  c a m p a i g n

Air Canada Media Kit 2020
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 A I R C A N A DA .C O M  W E B  C H E C K  I N

24  h o u r s  p r i o r  to  a  f l i g h t ,  
A i r  C a n a d a  c u s to m e r s  a re 
p ro m p te d  to  u s e  We b  C h e c k- i n 
v i a  a  p e r s o n a l i ze d  e - m a i l .  Wi t h 
We b  C h e c k- i n ,  m a r ke te r s  h a ve  t h e 
exc l u s i ve  o p p o r t u n i t y  to  c o n n e c t 
w i t h  e a c h  a n d  e ve r y  c u s to m e r 
c h e c k i n g  i n  fo r  f l i g h t s  o n l i n e .  T h i s 
c o n t i n u e s  to  b e  o n e  o f  t h e  f a s te s t 
g row i n g  c o n s u m e r  to u c h p o i n t s  i n 
t h e  wo r l d  o f  a i r  t r a ve l  w i t h  u s e r 
n u m b e r s  i n c re a s i n g  e ve r y  m o n t h . 

A D  U n i t s We l c o m e  P a g e :  C u s to m  L e a d e r b o a rd :  
7 2 8  x  6 0  ( I n c l u d e  l o g o  a n d  ta g l i n e  o n l y ) 
T h a n k  yo u  P a g e :  L e a d e r b o a rd

C yc l e M o n t h l y

AVG  M o n t h l y  I m p re ss i o n s 4 6 0 , 0 0 0  -  We l c o m e  P a g e
2 3 0 , 0 0 0  -  T h a n k  Yo u  P a g e

R a te  ( N E T ) $ 15 , 0 0 0  /  M o n t h

C LOS I N G  DAT ES
A d  C l o s i n g T h re e  we e k s  p r i o r  to  s ta r t  o f  c a m p a i g n
M a te r i a l  D u e Fo u r te e n  b u s i n e ss  d a ys  p r i o r  to  s ta r t  

o f  c a m p a i g n

 A I R C A N A DA .C O M  W E B  C H E C K  I N  B OA R D I N G  PA S S

O n c e  a n  A i r  C a n a d a  c u s to m e r  h a s  c o m p l e te d  t h e  We b  C h e c k- i n ,  t h e y  h a ve  t h e  o p t i o n  to 
p r i n t  t h e i r  b o a rd i n g  p a ss .  P l a c e  a  c u s to m  l e a d e r b o a rd  a t  t h e  b o t to m  o f  t h e  p r i n t- f r i e n d l y 
ve r s i o n  b o a rd i n g  p a ss  to  e n g a g e  w i t h  t h e  c u s to m e r  r i g h t  b e fo re  t h e y  h e a d  to  t h e  a i r p o r t . 
G e o - ta rg e t i n g  a va i l a b l e .

A D  U n i t s C u s to m  s i ze :  6 5 0  x  9 0
I m p re ss i o n s 1 , 0 2 8 , 0 0 0  ( m o n t h l y )

R a te  ( N E T ) B a s e d  o n  ta rg e t  m a r ke t

C LOS I N G  DAT ES
A d  C l o s i n g Two  we e k s  p r i o r  to  s ta r t  o f  c a m p a i g n
M a te r i a l  D u e S e ve n  b u s i n e ss  d a ys  p r i o r  to  s ta r t  

o f  c a m p a i g n

GITAL
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 A I R  C A N A DA  A I R P L A N E  W I F I

I n  A i r  C a n a d a ’s  c o n t i n u e d  e f fo r t  to  p rov i d e  s u p e r i o r  t r a ve l  ex p e r i e n c e s ,  we  h a ve 
ta ke n  a  m a j o r  s te p  fo r wa rd ,  b e c o m i n g  t h e  f i r s t  C a n a d i a n  a i r l i n e  to  o f fe r  c u s to m e r s  a 
p a i d  s e r v i c e  t h a t  p rov i d e s  i n f l i g h t  i n te r n e t  a c c e ss  o n  s e l e c t  a i rc r a f t .  N ow  t h e  wo r l d  i s 
a t  o u r  c u s to m e r s ’  f i n g e r t i p s  w i t h  o n b o a rd  Wi - Fi ,  m a k i n g  i t  e a sy  to  s ta y  o n  to p  o f  wo r k 
o r  e n te r ta i n e d  w i t h  u n i n te r r u p te d  a c c e ss  to  f r i e n d s ,  f a m i l y,  c o l l e a g u e s  a n d  c l i e n t s .

Avg  M o n t h l y  I m p re ss i o n s 1 0 1 , 6 7 0

R a te  ( N E T ) $ 4 , 6 9 0 / M o n t h

A D  U n i t s C u s to m  B a n n e r

C LOS I N G  DAT ES
A d  C l o s i n g O n e  m o n t h  p r i o r  to  s ta r t  o f  c a m p a i g n
M a te r i a l  D u e W h i te l i s t  a n d  a d  m a te r i a l  re q u i re d  o n e 

m o n t h  p r i o r  to  s ta r t  o f  c a m p a i g n .

To access in flight Wi-Fi,  customers are directed to purchase a package through the Wi-Fi portal on their personal device. 
T h e  ‘ 3 rd  p a n e l ’ ( r i g h t- s i d e )  o f  t h e  Wi - Fi  p o r ta l  l a n d i n g  p a g e  a c t s  a s  a  c a ro u s e l  o f  a l te r n a t i n g  b a n n e r s ,  i n c l u d i n g 
a d ve r t i s i n g .  T h e  a d  b a n n e r  c a n  b e  c u s to m i ze d  w i t h  a n  i m a g e ,  h e a d e r,  s u b - h e a d e r,  a n d  C TA  b u t to n  l i n ke d  to  t h e 
a d ve r t i s e r ’s  we b s i te .  The advertiser’s website is whitelisted, which means customers can access the advertiser’s 
website even if  they have not purchased a Wi-Fi package.

I M P R OV E D

Air Canada Media Kit 2020
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 E N R O U T E . A I R C A N A DA .C O M

Wi t h  exc l u s i ve  we b  c o n te n t  a n d  a  s e a rc h a b l e  d a ta b a s e  o f  a wa rd - w i n n i n g 
s to r i e s  f ro m  A i r  C a n a d a  e n R o u te  m a g a z i n e ,  e n ro u te . a i rc a n a d a . c o m  i s  a  o n e -
s to p  s h o p  fo r  t r a ve l l e r s  i n  t h e  k n ow.  M a r ke te r s  h a ve  t h e  o p p o r t u n i t y  to  d e p l oy 
R O S  d i g i ta l  c a m p a i g n s ,  o r  a l i g n  w i t h  t h e  va r i o u s  c o n te n t  p i l l a r s ,  s u c h  a s  C i t y 
G u i d e s ,  Fo o d  &  D r i n k ,  A r t s  &  C u l t u re ,  S p o r t s  a n d  We l l n e ss  a n d  m o re . .

B I G  B OX

L E A D E R B OA R D

To ta l  U n i q u e  Vi s i to r s 4 6 , 0 0 0 / M o n t h l y
A D  U n i t s L e a d e r b o a rd  ( 1 ) ,  B i g  B ox  ( 2  p e r  p a g e )

R a te  ( N E T ) S ta r t i n g  a t  $ 1 8 /C P M

C LOS I N G  DAT ES
A d  C l o s i n g Two  we e k s  p r i o r  to  s ta r t  o f  c a m p a i g n
M a te r i a l  D u e S e ve n  b u s i n e ss  d a ys  p r i o r  to  s ta r t 

o f  c a m p a i g n

Air Canada Media Kit 2020
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 A I R  C A N A DA  P R O G R A M M AT I C

H ow  i t  wo r k s :  Vi s i to r s  to  A i r  C a n a d a  we b s i te s  a re  ta g g e d  w i t h 
a  p i e c e  o f  c o d e  ( a k a  c o o k i e ) .  A s  t h e  we b  u s e r  l e a ve s  t h e  A i r 
C a n a d a  d o m a i n  a n d  v i s i t s  o t h e r  s i te s ,  we  ta rg e t  t h e m  w i t h 
yo u r  a d s .  L a ye r  i n  o n e  o r  m o re  o f  t h e  ta rg e t  s e g m e n t s  l i s te d 
b e l ow  w i t h  t h e  A i r  C a n a d a  a u d i e n c e . 

Ta r g e t  S e g m e n t s O r i g i n  S e a rc h
D e s t i n a t i o n  S e a rc h
B o o ke d  F l i g h t s  by  B o o k i n g  &  R e t u r n  D a te
B o o ke d  F l i g h t s  by  O r i g i n  &  D e s t i n a t i o n
S e a t  C l a ss
P a y m e n t  M e t h o d
S i te  E d i t i o n 
L a n g u a g e
A l t i t u d e  S ta t u s
e n R o u te . A i r C a n a d a . c o m  C a ta g o r y

M e d i a D i s p l a y,  M o b i l e ,  Vi d e o ,  N a t i ve  &  A u d i o
R a te  ( N E T ) S ta r t i n g  a t  $ 2 5 /C P M

C LOS I N G  DAT ES
A d  C l o s i n g T h re e  we e k s  p r i o r  to  s ta r t  o f  c a m p a i g n
M a te r i a l  D u e S e ve n  b u s i n e ss  d a ys  p r i o r  to  s ta r t  o f 

c a m p a i g n

* 20% Production fee applies. Please see your sales rep for details.

E XC LU S I V E
F I R ST  PA R T Y 

C U STO M E R
DATA

Fo l l ow  t h e  exc l u s i ve  A i r  C a n a d a  a u d i e n c e  w i t h  a  ta rg e te d 
p ro g r a m m a t i c  c a m p a i g n .  T h i s  p rov i d e s  yo u  w i t h  t h e  o p p o r t u n i t y 
to  ta p  i n to  Fi r s t  P a r t y  D a ta  a n d  re a c h  yo u r  ta rg e t  m a r ke t  a c ro ss 
m i l l i o n s  o f  we b s i te s  u s i n g  t h e  s e g m e n te d  A i r  C a n a d a  a u d i e n c e .

GITAL
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 A I R  C A N A DA  M A P L E  L E A F  LO U N G E  W I F I

A i r  C a n a d a  o f fe r s  a  f re e  i n te r n e t  s e r v i c e  to  c u s to m e r s  i n  2 2  M a p l e 
L e a f  L o u n g e s  a c ro ss  t h e  wo r l d .  T h i s  i s  a n  e f fe c t i ve  wa y  to  re a c h 
t h e  h i g h l y  a f f l u e n t  f re q u e n t  t r a ve l l e r  a n d  b u s i n e ss  d e c i s i o n -
m a ke r  t h ro u g h  a n  exc l u s i ve  a n d  g row i n g  p l a tfo r m .  I n  a d d i t i o n ,  a d 
m e ss a g e s  c a n  b e  ta rg e te d  by  m a r ke t * 

* Please see your sales rep for details.

M o n t h l y  A u d i e n c e 3 4 0 , 0 0 0

A D  U n i t s L e a d e r b o a rd  ( D e s k to p ) ,  B i g  B ox  ( M o b i l e )

R a t e  ( NE T ) * $ 2 5 , 0 0 0 / M o n t h

C L O S IN G  D AT E S

A d  C l o s i n g O n e  m o n t h  p r i o r  to  t h e  s ta r t  o f  c a m p a i g n

M a t e r i a l  D u e W h i te l i s t  a n d  a d  m a te r i a l  re q u i re d  o n e  m o n t h 
p r i o r  to  s ta r t  o f  c a m p a i g n

GITALAir Canada Media Kit 2020
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 A I R  C A N A DA  D E A LS  O F  T H E  W E E K  E - N E WS L E T T E R

C y c l e We e k l y
S u b s c r i b e r s 2 , 9 9 3 , 0 0 0
A d  u n i t s B i g  B ox  ( 2 ) ,  M o b i l e  L e a d e r b o a rd  ( 1 )
G e o t a r g e t i n g To ro n to   7 6 7, 0 0 0

Va n c o u ve r   3 0 9 , 0 0 0
M o n t re a l   1 6 0 , 0 0 0
N a t i o n a l  ( E n g l i s h )   2 , 3 9 9 , 0 0 0
N a t i o n a l  ( Fre n c h )   2 1 0 , 0 0 0
U. S .   3 8 4 , 0 0 0

O p e n  r a t e 2 0 %  –  3 0 %
R a t e  ( NE T ) $ 7,17 9  ( M o b i l e  L e a d e r b o a rd  /  A l l  C a n a d a 

L i s t )
$ 1 4 , 3 5 8  ( B i g  B ox  /  A l l  C a n a d a  L i s t )

C L O S IN G  D AT E S
A d  C l o s i n g Two  we e k s  p r i o r  to  s ta r t  o f  c a m p a i g n
M a t e r i a l  D u e Fi ve  b u s i n e ss  d a ys  p r i o r  to  s ta r t  o f 

c a m p a i g n

A i r  C a n a d a ' s  we e k l y  e - n e ws l e t te r  p u t s  t h e  l a te s t  h o t  o f fe r s 
o n  f l i g h t s  a n d  h o te l s — n o t  to  m e n t i o n  yo u r  m e ss a g e — o n 
t h e  s c re e n s  o f  2 , 9 9 3 , 0 0 0  s u b s c r i b e r s .  I n  a d d i t i o n  to  a 
t re m e n d o u s  o p e n  r a te ,  A i r  C a n a d a  D e a l s  o f  t h e  We e k  c re a te s  a 
d i re c t  a n d  i n s ta n t  c a l l  to  a c t i o n  d e l i ve re d  e ve r y  
we e k  to  a f f l u e n t  A i r  C a n a d a  c u s to m e r s .

Note: Rates subject to change.

GITALAir Canada Media Kit 2020
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 A LT I T U D E . A I R C A N A DA .C O M  A I R  C A N A DA  A LT I T U D E  R E P O R T  E - N E WS L E T T E R

C y c l e M o n t h l y
S u b s c r i b e r s 1 6 2 , 8 3 0
A d  u n i t s B i g  B ox  ( 2 ) 
O p e n  r a t e 57 %
R a t e s  ( NE T ) $ 2 5 , 3 75 / M o n t h  –  E n g l i s h  C a n a d a

$ 2 ,4 5 0 / M o n t h  –  Fre n c h  C a n a d a
Note: Rates subject to change.

C L O S IN G  D AT E S

A d  c l o s i n g O n e  m o n t h  p r i o r  to  s ta r t  o f  c a m p a i g n
M a te r i a l  D u e Te n  b u s i n e ss  d a ys  p r i o r  to  s ta r t  o f 

c a m p a i g n

A i r  C a n a d a  b r i n g s  i t s  a u d i e n c e  o f 
f re q u e n t  f l ye r s  to  yo u  o n  a  m o n t h l y 
b a s i s  t h ro u g h  i t s  e - n e ws l e t te r,  w h i c h 
i s  s e g m e n te d  by  t i e r  a n d  i n c o r p o r a te 
t wo  c u s to m  a d  p o s i t i o n s .  D e l i ve re d  to 
1 6 2 , 8 3 0  to p - t i e r  A l t i t u d e  m e m b e r s ,  
t h e  re p o r t  a c h i e ve s  a n  o u t s ta n d i n g  
o p e n  r a te  o f  57 % .

A i r  C a n a d a  A l t i t u d e  m e m b e r s  i n c l u d e  t h e 
wo r l d ’s  m o s t  f re q u e n t  f l ye r s .  T h e y  a re 
ke y  d e c i s i o n - m a ke r s ,  C - s u i te ,  ow n e r s , 
p ro fe ss i o n a l s  a n d  exe c u t i ve s .  T h e y  p r i m a r i l y 
re p re s e n t  a n  u p s c a l e  g ro u p  w i t h  d i s p o s a b l e 
i n c o m e s  f a r  a b ove  t h e  n a t i o n a l  a ve r a g e . 

T h e  A l t i t u d e  p o r ta l  a l l ows  m e m b e r s  to  a c c e ss 
t h e i r  f l i g h t  s ta t u s  u p d a te s ,  t r a ve l  p e r k s  a n d 
s p e c i a l  o f fe r s  o n l i n e .

C y c l e M o n t h l y

A d  u n i t s L e a d e r b o a rd 

AV G  Im p r e s s i o n s 3 6 0 , 0 0 0

R a t e  ( NE T ) $ 2 5 , 75 0

C L O S IN G  D AT E S
A d  C l o s i n g O n e  m o n t h  p r i o r  to  s ta r t  o f  c a m p a i g n

M a t e r i a l  D u e Te n  b u s i n e ss  d a ys  p r i o r  to  s ta r t  
o f  c a m p a i g n o

Note: Rates subject to change.

GITAL
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E n g a g e  w i t h  A i r  C a n a d a  c u s to m e r s  t h ro u g h  t h e  O n  D e m a n d  I n f l i g h t  E n te r ta i n m e n t  Sys te m .  A c c e ss 
b o t h  te l e v i s i o n  a n d  m ov i e  c h a n n e l  c o n te n t  t h ro u g h  c o m m e rc i a l  a d ve r t i s i n g ,  b a n n e r  p l a c e m e n t s  o r 
t h e  M ov i n g  M a p  s p o n s o r s h i p .  C o n n e c t  w i t h  a l l  c u s to m e r s  t h ro u g h  a  R o a d  B l o c k  s p o n s o r s h i p  j u s t 
a f te r  t h e  A i r  C a n a d a  S a fe t y  Vi d e o .

 A I R  C A N A DA  I N F L I G H T  E N T E R TA I N M E N T  SYST E M

14

 
M O N T H LY  I N F L I G H T 

B R OA D C A ST  I M P R E S S I O N S

 
F L I G H TS  P E R  M O N T H

 
O F  C U STO M E R S  WATC H  T H E  I N F L I G H T 
E N T E R TA I N M E N T  SYST E M  O N  F L I G H TS 

O F  3  H O U R S  O R  M O R E

OV E RU P  TO

M E E T  T H E  SYS T E M S
Wi t h  a  f l e e t  o f  ove r  3 8 0  a i rc r a f t ,  i n f l i g h t  e n te r ta i n m e n t  c a n  b e  c o m p l i c a te d  b u s i n e ss .  O u r  g o a l  i s 
to  m a ke  i t  a s  e a sy  a s  p o ss i b l e  fo r  a d ve r t i s e r s  to  n a v i g a te  o u r  i n f l i g h t  e n te r ta i n m e n t  m e d i a  o f fe r i n g . 
B e l ow  yo u ’ l l  f i n d  a  b re a kd ow n  o f  e a c h  i n f l i g h t  e n te r ta i n m e n t  sys te m ,  a n d  h ow  i t  re l a te s  to  o u r 
f l e e t .  To  h e l p  yo u  i d e n t i f y  w h i c h  m e d i a  p l a c e m e n t  b e l o n g s  o n  w h i c h  sys te m ,  l o o k  fo r  t h e  “ Sys te m ” 
i n d i c a to r  a c c o m p a n i e d  w i t h  e a c h  i n f l i g h t  e n te r ta i n m e n t  m e d i a  d e s c r i p t i o n . 

SYS T EM F L E E T  T Y P E %  O F  PASS E N G E RS

T H A L E S 3 2 1 ,  3 3 3 ,  7 6 3 ,  3 2 0 ,  3 1 9 ,  E 9 0 ,  E 75 ,  C R 9 6 0 %

PA N A S O NI C 7 7 7,  7 8 7 6 %

AVA N T 7 3 7 1 4 %

A ND R O ID 7 7 7,  7 8 7 2 1 %

FLIGHT ENTERTAINMENTAir Canada Media Kit 2020
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 P R E - R O L L  C O M M E R C I A LS

E n g a g e  w i t h  b o t h  A i r  C a n a d a  a n d  A i r  C a n a d a  R o u g e  c u s to m e r s  t h ro u g h 
t h e  O n  D e m a n d  I n f l i g h t  E n te r ta i n m e n t  Sys te m  by  p o s i t i o n i n g  yo u r 
c o m m e rc i a l  a d ve r t i s i n g  i n  f ro n t  o f  h u n d re d s  o f  h o u r s  o f  p re m i u m 
te l e v i s i o n  a n d  m ov i e  c o n te n t .  Wi t h  ove r  3 8 , 8 4 0  f l i g h t s  p e r  m o n t h , 
a n d  1 0 . 5  M i l l i o n  m o n t h l y  i n f l i g h t  i m p re ss i o n s ,  t h i s  c a p t i ve  p l a c e m e n t 
d e l i ve r s  m a ss  re a c h  fo r  yo u r  b r a n d .

Customers flying Air Canada have access to 100 hours of television content 
and up to 250 hours of movie content each month through the inflight  
entertainment system. 

FLIGHT ENTERTAINMENT

*No advertising on Family or ACTV programming.

S O V * * I m p re ss i o n s M o n t h l y  R a te  ( N E T ) 
: 3 0  S e c o n d  S p o t

100 % 8 , 3 6 5 , 3 8 6  $ 2 5 9 , 3 27

75 % 6 , 274 , 0 3 8  $ 2 2 5 , 8 6 5 

50 % 4 ,1 8 2 , 6 9 2  $ 17 1 ,4 9 0 

25 % 2 , 0 9 1 , 3 4 6  $ 9 6 , 2 0 2 

* ME D I A  C O S T S

*Please see your rep for additional cost options/commercial length options. 
** Impression estimates are based on a 12 month average.

C L O S IN G  D AT E S

M o n t h A d  C l o s i n g M a te r i a l  d e a d l i n e
J a n u a r y O c to b e r  2 9 ,  2 0 1 8 N ove m b e r  5 ,  2 0 1 8
Fe b r u a r y N ove m b e r  2 9 ,  2 0 1 8 D e c e m b e r  6 ,  2 0 1 8
M a rc h D e c e m b e r  1 8 ,  2 0 1 8 J a n u a r y  3 ,  2 0 1 9
A p r i l J a n u a r y  2 5 ,  2 0 1 9 Fe b r u a r y  1 ,  2 0 1 9
M a y Fe b r u a r y  2 6 ,  2 0 1 9 M a rc h   5 ,  2 0 1 9
J u n e M a rc h  2 9 ,  2 0 1 9 A p r i l  5 ,  2 0 1 9
J u l y A p r i l  2 6 ,  2 0 1 9 M a y  3 ,  2 0 1 9
A u g u s t M a y  2 9 ,  2 0 1 9 J u n e  5 ,  2 0 1 9
S e p te m b e r J u n e  2 8 ,  2 0 1 9 J u l y  5 ,  2 0 1 9
O c to b e r J u l y  2 9 ,  2 0 1 9 A u g u s t  5 ,  2 0 1 9
N ove m b e r A u g u s t  2 9 ,  2 0 1 9 S e p te m b e r  5 ,  2 0 1 9
D e c e m b e r S e p te m b e r  27,  2 0 1 9 O c to b e r  4 ,  2 0 1 9
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I n t ro d u c e  yo u r  b r a n d  to  eve r y  s i n g l e  c u sto m e r  p r i o r  to 
ta ke  o f f  o n  a l l  s e a t b a c k  s c re e n  e q u i p p e d  f l i g h t s .  R o a d  B l o c k 
s p o n s o r s  re c e i ve  o n e  o f  t wo  : 3 0  s e c o n d  c o m m e rc i a l  s p o t s 
t h a t  p l a y   i m m e d i a te l y  fo l l ow i n g  t h e  A i r  C a n a d a  S a fe t y 
Vi d e o .  T h e  c o m m e rc i a l s  a re  b ro a d c a s t  t h ro u g h o u t  t h e  e n t i re 
c a b i n  v i a  t h e  p e r s o n a l  a d d re ss  sys te m  a n d  a l l  s e a t b a c k 
s c re e n s ,  w h i c h  m e a n s  c u s to m e r s  d o  n o t  re q u i re  t h e  u s e  o f 
h e a d p h o n e s  i n  o rd e r  to  h e a r  t h e  a d .  T h e  t re m e n d o u s  re a c h 
m a ke s  t h i s  o n e  o f  o u r  m o s t  c ove te d  m e d i a  p l a c e m e n t s 
a va i l a b l e .

A IR  C A N A D A  R O A D  B L O C K  S P O N S O R S HIP  C L O S IN G  D AT E S

P e r i o d  ( S ta r t ) A d  C l o s i n g M a te r i a l  D u e

J a n u a r y – Fe b r u a r y O c to b e r  17,  2 0 1 8 O c to b e r  24 ,  2 0 1 8

M a rc h –A p r i l D e c e m b e r  7,  2 0 1 8 D e c e m b e r  1 4 ,  2 0 1 8

M a y – J u n e Fe b r u a r y  1 4 ,  2 0 1 9 Fe b r u a r y  2 1 ,  2 0 1 9

J u l y –A u g u s t A p r i l  1 6 ,  2 0 1 9 A p r i l  2 3 ,  2 0 1 9

S e p te m b e r– O c to b e r J u n e  17,  2 0 1 9 J u n e  24 ,  2 0 1 9

N ove m b e r– D e c e m b e r A u g u s t  1 6 ,  2 0 1 9 A u g u s t  2 3 ,  2 0 1 9

C y c l e B i m o n t h l y  

P a s s e n g e r s Up to 6,600,000 (bi-monthly) 

L e n g t h : 3 0

R a t e  ( NE T ) $225,440 / Two Months
Note: Rates subject to change.

( A d  c re a t i ve  r u n s  fo r
t wo  m o n t h  p e r i o d )

 A I R  C A N A DA  R OA D  B LO C K  S P O N S O R S H I P

FLIGHT ENTERTAINMENT
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M e d i a  O p t i o n A d  S i ze L o c a t i o n R o u te /  C l a ss L a n g u a g e M o n t h l y  N e t  C o s t

B a n n e r  A d B a n n e r/w i t h  Vi d e o  o r  
C u s to m  D e ve l o p e d  M i c ro s i te

M a i n  M e n u A l l E n g  /  Fre $ 12 , 5 0 0

PLEASE NOTE: 3 banner placements availlable per month.

O P P O R T U NI T IE S

FLIGHT ENTERTAINMENT

 H O M E PAG E  B A N N E R

S o m e  o f  A i r  C a n a d a ’s  7 8 7  D r e a m l i n e r 
a n d  B 7 7 7  a i r c r a f t s  a r e  e q u i p p e d  w i t h 
t h e  s t a t e - o f - t h e - a r t  P a n a s o n i c  e n t e r -
t a i n m e n t  s y s t e m .  T h e  h o m e p a g e 
o f  t h e  P a n a s o n i c  s y s t e m  f e a t u r e s  a 
m e n u  o f  c a t e g o r i e s  f o r  c u s t o m e r s 
t o  c h o o s e  f r o m .  T h e s e  c a t e g o r i e s 
a p p e a r  a s  c l i c k a b l e  b a n n e r s .  T h r e e 
b a n n e r  p l a c e m e n t s  a r e  a v a i l a b l e  t o 
a d v e r t i s e r s  e a c h  m o n t h .  T h i s  b a n n e r 
c a n  c l i c k - t h r o u g h  t o  e i t h e r  a  v i d e o 
O R  m i c r o s i t e ,  a n d  c a n  b e  t a r g e t e d  b y 
r o u t e  a n d  c l a s s .

C L O S IN G  D AT E S

M o n t h A d  C l o s i n g M a te r i a l  d e a d l i n e
J a n u a r y O c to b e r  2 9 ,  2 0 1 8 N ove m b e r  5 ,  2 0 1 8
Fe b r u a r y N ove m b e r  2 9 ,  2 0 1 8 D e c e m b e r  6 ,  2 0 1 8
M a rc h D e c e m b e r  1 8 ,  2 0 1 8 J a n u a r y  3 ,  2 0 1 9
A p r i l J a n u a r y  2 5 ,  2 0 1 9 Fe b r u a r y  1 ,  2 0 1 9
M a y Fe b r u a r y  2 6 ,  2 0 1 9 M a rc h   5 ,  2 0 1 9
J u n e M a rc h  2 9 ,  2 0 1 9 A p r i l  5 ,  2 0 1 9
J u l y A p r i l  2 6 ,  2 0 1 9 M a y  3 ,  2 0 1 9
A u g u s t M a y  2 9 ,  2 0 1 9 J u n e  5 ,  2 0 1 9
S e p te m b e r J u n e  2 8 ,  2 0 1 9 J u l y  5 ,  2 0 1 9
O c to b e r J u l y  2 9 ,  2 0 1 9 A u g u s t  5 ,  2 0 1 9
N ove m b e r A u g u s t  2 9 ,  2 0 1 9 S e p te m b e r  5 ,  2 0 1 9
D e c e m b e r S e p te m b e r  27,  2 0 1 9 O c to b e r  4 ,  2 0 1 9
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 M OV I N G  M A P S  S P O N S O R S H I P

T h e  M ov i n g  M a p  o p t i o n  o n  t h e  i n f l i g h t  e n te r ta i n m e n t  sys te m  o u t l i n e s  a  c u s to m e r ’s  f l i g h t  j o u r n e y.  I t ’s  t h e  o n e  t h i n g  t h a t  i s 
re l e va n t  to  1 0 0 %  o f  t h e  p e o p l e  o n  t h e  p l a n e .  A n d  i t ’s  c o n s ta n t l y  c h a n g i n g ,  w h i c h  e n c o u r a g e s  re p e a t  v i s i t s .  A c c o rd i n g  to  A i r 
C a n a d a ’s  re s e a rc h ,  t h e  va s t  m a j o r i t y  o f  re s p o n d e n t s  ( 6 8 % )  e n j oy  wa tc h i n g  t h e  m ov i n g  m a p  o n b o a rd .  S p o n s o r s  re c e i ve  a  : 0 5 s 
s l a te  p r i o r  to  t h e  f i r s t  t i m e  a  p a ss e n g e r  i n te r a c t s  w i t h  t h e  m ov i n g  m a p . 

FLIGHT ENTERTAINMENT

C y c l e M o n t h l y

AV G  P a s s e n g e r s 1 , 6 0 9 , 0 0 0 / M o n t h

R a t e  ( NE T ) $ 1 0 , 0 0 0 /m o n t h

M e d i a : 0 5  s e c o n d  s l a te

N O T E :  A d v e r t i s i n g  p l a y s  o n l y  t h e  f i r s t  t i m e  a  p a s s e n g e r  i n t e r a c t s  w i t h  t h e  M o v i n g  M a p  p a g e  e a c h 
f l i g h t  a n d  i s  N o n - F F W D .
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C L O S IN G  D AT E S

M o n t h A d  C l o s i n g M a te r i a l  d e a d l i n e
J a n u a r y O c to b e r  2 9 ,  2 0 1 8 N ove m b e r  5 ,  2 0 1 8
Fe b r u a r y N ove m b e r  2 9 ,  2 0 1 8 D e c e m b e r  6 ,  2 0 1 8
M a rc h D e c e m b e r  1 8 ,  2 0 1 8 J a n u a r y  3 ,  2 0 1 9
A p r i l J a n u a r y  2 5 ,  2 0 1 9 Fe b r u a r y  1 ,  2 0 1 9
M a y Fe b r u a r y  2 6 ,  2 0 1 9 M a rc h   5 ,  2 0 1 9
J u n e M a rc h  2 9 ,  2 0 1 9 A p r i l  5 ,  2 0 1 9
J u l y A p r i l  2 6 ,  2 0 1 9 M a y  3 ,  2 0 1 9
A u g u s t M a y  2 9 ,  2 0 1 9 J u n e  5 ,  2 0 1 9
S e p te m b e r J u n e  2 8 ,  2 0 1 9 J u l y  5 ,  2 0 1 9
O c to b e r J u l y  2 9 ,  2 0 1 9 A u g u s t  5 ,  2 0 1 9
N ove m b e r A u g u s t  2 9 ,  2 0 1 9 S e p te m b e r  5 ,  2 0 1 9
D e c e m b e r S e p te m b e r  27,  2 0 1 9 O c to b e r  4 ,  2 0 1 9

Sy s t e m T h a l e s

Air Canada Media Kit 2020
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 H O M E PAG E  C A R O U S E L  S U B - M E N U  H E A D E R  I M AG E

C u s to m e r s  c a n  a c c e ss  t h e  f u l l  r a n g e  o f  c a te g o r i e s  a va i l a b l e  o n  t h e 
Ava n t  i n f l i g h t  e n te r ta i n m e n t   sys te m  t h ro u g h  t h e  ex p a n d i n g  m e n u . 
T h e ‘ E n te r ta i n m e n t ’  s u b - m e n u  c o n ta i n s  a n  a d ve r t i s e r  ‘ H e a d e r 
I m a g e ’.  T h i s  c a n  b e  c u s to m i ze d  w i t h  t h e  a d ve r t i s e r ’s  ow n  i m a g e , 
h e a d e r,  s u b - h e a d e r,  a n d  C TA  b u t to n .  T h e  C TA  b u t to n  c a n  c l i c k 
t h ro u g h  to  a  v i d e o ,  p o s te r  i m a g e ,  o r  p ro d u c t  p a g e .  Ta rg e t  yo u r  a d s  by 
ro u te  a n d  c l a ss .  O n l y  o n e  a d ve r t i s e r  p e r  m o n t h .

T h e  h o m e p a g e  o f  t h e  Ava n t  i n f l i g h t  e n te r ta i n m e n t  sys te m  i s 
c o m p r i s e d  o f  3  i n te r a c t i ve  p a n e l s .  T h e  ‘ 3 rd  p a n e l ’  ( r i g h t- s i d e )  a c t s 
a s  a  c a ro u s e l  o f  a l te r n a t i n g  c o n te n t ,  i n c l u d i n g  a d ve r t i s i n g .  A d ve r t i s e r 
p a n e l s  c a n  b e  c u s to m i ze d  w i t h  t h e i r  ow n  i m a g e ,  h e a d e r,  s u b - h e a d e r, 
a n d  C TA  b u t to n .  T h e  C TA  b u t to n  c a n  c l i c k- t h ro u g h  to  a  v i d e o ,  p o s te r 
i m a g e ,  o r  p ro d u c t  p a g e .  Ta rg e t  yo u r  a d s  by  ro u te  a n d  c l a ss .  O n l y 
a va i l a b l e  to  t h re e  a d ve r t i s e r s  p e r  m o n t h .

C y c l e M o n t h l y

A d  u n i t s C u s to m  P a n e l  +  Vi d e o  o r  P o s te r  I m a g e 

R a t e  ( NE T ) $ 15 , 5 0 0
Note: Rates subject to change.

FLIGHT ENTERTAINMENT

C y c l e M o n t h l y

A d  u n i t s C u s to m  P a n e l  +  Vi d e o  o r  P o s te r  I m a g e 

R a t e  ( NE T ) $ 8 , 5 0 0
Note: Rates subject to change.

N E W

N E W
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C L O S IN G  D AT E S

M o n t h A d  C l o s i n g M a te r i a l  d e a d l i n e
J a n u a r y O c to b e r  2 9 ,  2 0 1 8 N ove m b e r  5 ,  2 0 1 8
Fe b r u a r y N ove m b e r  2 9 ,  2 0 1 8 D e c e m b e r  6 ,  2 0 1 8
M a rc h D e c e m b e r  1 8 ,  2 0 1 8 J a n u a r y  3 ,  2 0 1 9
A p r i l J a n u a r y  2 5 ,  2 0 1 9 Fe b r u a r y  1 ,  2 0 1 9
M a y Fe b r u a r y  2 6 ,  2 0 1 9 M a rc h   5 ,  2 0 1 9
J u n e M a rc h  2 9 ,  2 0 1 9 A p r i l  5 ,  2 0 1 9
J u l y A p r i l  2 6 ,  2 0 1 9 M a y  3 ,  2 0 1 9
A u g u s t M a y  2 9 ,  2 0 1 9 J u n e  5 ,  2 0 1 9
S e p te m b e r J u n e  2 8 ,  2 0 1 9 J u l y  5 ,  2 0 1 9
O c to b e r J u l y  2 9 ,  2 0 1 9 A u g u s t  5 ,  2 0 1 9
N ove m b e r A u g u s t  2 9 ,  2 0 1 9 S e p te m b e r  5 ,  2 0 1 9
D e c e m b e r S e p te m b e r  27,  2 0 1 9 O c to b e r  4 ,  2 0 1 9

Sy s t e m Ava n t Sy s t e m Ava n t

Air Canada Media Kit 2020
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 N O N - S K I P  P R E - R O L L  U P G R A D E  F O O D  &  D R I N K  H E R O  B A N N E R

A d ve r t i s e r s  c a n  u p g r a d e  t h e i r  p re - ro l l  a d s  w i t h  a  : 15  s e c o n d  n o n -
s k i p p a b l e  fe a t u re .  T h i s  e n s u re s  t h a t  p a ss e n g e r s  o f  t h e  Ava n t  i n f l i g h t 
e n te r ta i n m e n t  sys te m  w i l l  b e  re q u i re d  to  wa tc h  u p  to  15  s e c o n d s  o f 
t h e  a d  b e fo re  b e i n g  a l l owe d  to  s k i p .  T h i s  p re m i u m  u p g r a d e  i s  o n l y 
a va i l a b l e  to  o n e  a d ve r t i s e r  p e r  m o n t h .  .

C u s to m e r s  c a n  n ow  b rows e  a l l  m e n u  o p t i o n s  t h ro u g h  t h e 
‘ Fo o d  &  D r i n k ’  p a g e  o f  t h e  i n f l i g h t  e n te r ta i n m e n t  sys te m .  T h e 
‘ H e ro  B a n n e r ’  l o c a te d  a t  t h e  to p  o f  t h e  p a g e  a c t s  a s  a  c a ro u s e l 
o f  a l te r n a t i n g  Fo o d  &  D r i n k  c o n te n t ,  i n c l u d i n g  a d ve r t i s i n g . 
A d ve r t i s e r  b a n n e r s  c a n  b e  c u s to m i ze d  w i t h  t h e i r  ow n  i m a g e , 
h e a d e r,  b o d y,  a n d  C TA  b u t to n .  T h e  C TA  b u t to n  c a n  c l i c k-
t h ro u g h  to  t h e  a d ve r t i s e r ’s  p ro d u c t  p a g e .  O n l y  a va i l a b l e  to  t h re e 
a d ve r t i s e r s  p e r  m o n t h .

C y c l e M o n t h l y

A d  u n i t s C u s to m  B a n n e r  +  Vi d e o  o r  P o s te r  I m a g e 

R a t e  ( NE T ) $ 6 , 5 0 0
Note: Rates subject to change.

FLIGHT ENTERTAINMENT

C L O S IN G  D AT E S

M o n t h A d  C l o s i n g M a te r i a l  d e a d l i n e
J a n u a r y O c to b e r  2 9 ,  2 0 1 8 N ove m b e r  5 ,  2 0 1 8
Fe b r u a r y N ove m b e r  2 9 ,  2 0 1 8 D e c e m b e r  6 ,  2 0 1 8
M a rc h D e c e m b e r  1 8 ,  2 0 1 8 J a n u a r y  3 ,  2 0 1 9
A p r i l J a n u a r y  2 5 ,  2 0 1 9 Fe b r u a r y  1 ,  2 0 1 9
M a y Fe b r u a r y  2 6 ,  2 0 1 9 M a rc h   5 ,  2 0 1 9
J u n e M a rc h  2 9 ,  2 0 1 9 A p r i l  5 ,  2 0 1 9
J u l y A p r i l  2 6 ,  2 0 1 9 M a y  3 ,  2 0 1 9
A u g u s t M a y  2 9 ,  2 0 1 9 J u n e  5 ,  2 0 1 9
S e p te m b e r J u n e  2 8 ,  2 0 1 9 J u l y  5 ,  2 0 1 9
O c to b e r J u l y  2 9 ,  2 0 1 9 A u g u s t  5 ,  2 0 1 9
N ove m b e r A u g u s t  2 9 ,  2 0 1 9 S e p te m b e r  5 ,  2 0 1 9
D e c e m b e r S e p te m b e r  27,  2 0 1 9 O c to b e r  4 ,  2 0 1 9

C y c l e M o n t h l y

M e d i a : 15 s  N o n - S k i p  Fe a t u re

R a t e  ( NE T ) $ 2 0 , 5 0 0
Note: Rates subject to change.

N E W

N E W
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  A I R  C A N A DA  N E WS PA P E R  T I P - O N S  &  I N S E R TS

Wa n t  t o  s e e  y o u r  b r a n d  o n  t h e  c o v e r  o f  C a n a d a ’s  n a t i o n a l 
n e w s p a p e r s?  C u s t o m e r s  i n  A i r  C a n a d a  S i g n a t u r e  C l a s s  ( I n t e r n a t i o n a l ) 
a n d  B u s i n e s s  C l a s s  ( N o r t h  A m e r i c a ) ,  r e c e i v e  a  c h o i c e  o f  d a i l y 
n e w s p a p e r s :  T h e  G l o b e  a n d  M a i l  o r  N a t i o n a l  P o s t .  F r e n c h - l a n g u a g e 
d a i l y  L e  D e v o i r  i s  a l s o  a v a i l a b l e  o n  f l i g h t s  d e p a r t i n g  f r o m  t h e  M o n t r e a l 
a i r p o r t .  T i p - o n s  a n d  i n s e r t s  p u t  y o u r  b r a n d  d i r e c t l y  i n  t h e  h a n d s  o f 
t h e s e  e l i t e  t r a v e l l e r s .  D i s t r i b u t i o n  i s  w e e k l y  b y  n e w s p a p e r  t i t l e  a n d 
o u t b o u n d  c i t y,  a f f o r d i n g  y o u  c r e a t i v e  l a t i t u d e  a n d  t i m i n g  f l e x i b i l i t y. 
1 0 0 %  o f  a l l  n e w s p a p e r s  a r e  t a k e n  b y  p a s s e n g e r s  o n  e v e r y  f l i g h t !

C yc l e We e k l y

C i rc u l a t i o n 4 4 , 0 3 7  ( A l l  p a p e r s ,  a l l  m a r ke t s )

R a te  ( N E T ) $ 2 8 , 0 0 0 / We e k  ( A l l  p a p e r s ,  a l l  m a r ke t s )

N e ws p a p e r s T h e  G l o b e  a n d  M a i l ,  N a t i o n a l  Pos t , 
Le  D evo i r

 I N  F L I G H T  S E AT  D R O P S 

Tr a ve l  i s  f u l l  o f  u n ex p e c te d  s u r p r i s e s  a n d  m e m o r a b l e  m o m e n t s .  We a ve  yo u r 
b r a n d  i n to  t h e  t r a ve l  j o u r n e y  w i t h  a  s u r p r i s e  a n d  d e l i g h t  s e a t  d ro p  c u s to m e r s 
w i l l  b e  s u re  to  re m e m b e r.  A i r  C a n a d a  d i s t r i b u te s  yo u r  p ro d u c t ,  s a m p l e  o r 
m a r ke t i n g  c o l l a te r a l  to  c u s to m e r ’s  s e a t s  p re - b o a rd i n g  to  a l l ow  t h e m  t h e 
o p p o r t u n i t y  to  e n g a g e  w i t h  yo u r  g i f t  fo r  t h e  f u l l  d u r a t i o n  o f  t h e  f l i g h t . 
Ta rg e t  yo u r  s e a t  d ro p s  by  c l a ss  a n d /o r  ro u te .

R a t e  ( NE T ) $ 2 5 0  |  A d m i n i s t r a t i o n  Fe e 
P LU S
$ 4 , 5 0 0  P e r  A i rc r a f t  |  E n t i re  P l a n e
$ 1 , 8 0 0  P e r  A i rc r a f t  |  B u s i n e ss  C l a ss 

Note: Rates subject to change.

MBIENT MEDIAAir Canada Media Kit 2020
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 I N T E G R AT E D  O P P O R T U N I T I E S

22

Fo r  m o re  t h a n  a  d e c a d e ,  we ’ ve  b e e n  c re a t i n g  a d ve r t i s e r  c o m p a t i b l e  m a r ke t i n g  p ro g r a m s  t h a t  fo c u s  o n  d i s t r i b u t i n g 
va l u a b l e ,  re l e va n t  a n d  c o n s i s te n t  c o n te n t  a s  a  wa y  to  a t t r a c t  a n d  re ta i n  c l e a r l y  d e f i n e d  a u d i e n c e s .  O u r  3 6 0 ˚ a p p ro a c h 
re s u l t s  i n  m u l t i f a c e te d  p ro g r a m s  t h a t  ex te n d  i n to  p r i n t ,  d i g i ta l ,  b ro a d c a s t ,  s o c i a l ,  a n d  ex p e r i e n t i a l  i n i t i a t i ve s .  A l i g n  yo u r 
b r a n d  t h ro u g h  a  va r i e t y  o f  c u s to m  c u r a te d  m e d i a  a n d  s p o n s o r s h i p  p l a c e m e n t s  t h a t  s e a m l e ss l y  i n te g r a te  yo u  i n to  t h e 
p ro g r a m  n a r r a t i ve .

O n e  o f  o u r  m o s t  n o ta b l e  p ro g r a m s  i s  ‘ Ca n a d a ’s  B est  N ew  Resta u ra n t s ’.  C e l e b r a t i n g  i t s  17 t h  ye a r,  t h i s  a n n u a l  s ta p l e 
h a s  e a r n e d  a u t h o r i t y  a m o n g  t h e  C a n a d i a n  c u l i n a r y  i n d u s t r y,  fo o d i e  e l i te s  a n d  a d ve r t i s e r s ,  g e n e r a t i n g  +17 1  m e d i a  s to r i e s 
a n d  ove r  7 7.4 M M  i m p re ss i o n s  i n  2 0 1 8 . 

i s  t h e  a ve r a g e  a g e  o f  o u r  re a d e r s

C A N A DA’S  B E ST  N E W  R E STA U R A N TS  2 0 1 8

TEGRATED OPPORTUNITIESAir Canada Media Kit 2020
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 A I R  C A N A DA  M A P L E  L E A F  LO U N G E S

Time is a rare luxury, especially for the busy and 
sophisticated traveller.  Air  Canada Maple Leaf Lounges are 
a premium environment where Air Canada’s most valued 
customers go to escape the bustling airport activity.  
This exclusive, serene retreat is the perfect opportunity to 
reach and interact with this affluent audience.

O u r  2 3  a wa rd - w i n n i n g  A i r  C a n a d a  M a p l e  L e a f  L o u n g e s 
c a te r  to  e ve r y  n e e d  o f  t h e  a f f l u e n t  t r a ve l l e r,  t h ro u g h 
a n  u n r i va l l e d  l e ve l  o f  s e r v i c e ,  l u x u r y,  s t y l e ,  q u a l i t y 
e n te r ta i n m e n t  a n d  wo r l d - c l a ss  a m e n i t i e s .  T h e s e  exc l u s i ve 
l o u n g e s  s e e  m o re  t h a n  4 . 2  m i l l i o n  v i s i to r s  a n n u a l l y.

L o c a t i o n s  i n c l u d e  Va n c o u ve r,  C a l g a r y,  E d m o n to n ,  R e g i n a , 
Wi n n i p e g ,  To ro n to ,  O t ta wa ,  M o n t re a l ,  H a l i f a x ,  S a s k a to o n , 
S t .  J o h n ’s ,  N e w  Yo r k  ( L a G u a rd i a ) ,  N e w  J e r s e y  ( N e wa r k ) , 
L o s  A n g e l e s ,  L o n d o n  ( H e a t h row ) ,  P a r i s  a n d  Fr a n k f u r t .

M E E T  T H E  H I G H LY  C OV E T E D  A I R  C A N A DA  M A P L E  L E A F  LO U N G E  C U STO M E R

o f  l o u n g e  v i s i t s  a re 
ove r  3 0  m i n u te s

9 3 %
T I M E  I N  LO U N G E

a re  m a l e  a n d  
2 2 %  a re  fe m a l e

7 8 %
G E N D E R

a re  b e t we e n  t h e 
a g e s  o f  2 5  a n d  5 4

6 8 %
A U D I E N C E  AG E

earn a household  
income over 

$100,000 a year

8 6 %
W E A LT H

are professionals 
or hold senior 

management positions

7 9 %
O C C U PAT I O N

 A I R  C A N A DA  M A P L E  L E A F  LO U N G E S
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  STA N DA R D  A R E A  S P O N S O R S H I P  AC T I VAT I O N S / S A M P L I N G / D E M O  DAYS

 B r i n g  yo u r  b r a n d  to  l i fe  a n d  l e t  o u r  c u s to m e r s  ex p e r i e n c e  i t  i n  a n 
i n te r a c t i ve  a n d  e n g a g i n g  wa y,  t h ro u g h  s a m p l i n g  o r  d e m o n s t r a t i o n .

 I n te g r a te  yo u r  p ro d u c t  o r  s e r v i c e  i n to  t h e  A i r  C a n a d a  M a p l e 
L e a f  L o u n g e  by  s p o n s o r i n g  a  zo n e .  W h e t h e r  i t ’s  a  p r i va te  a re a , 
g a l l e r y  o r  b u s i n e ss  c e n t re ,  t h i s  i s  a n  o p p o r t u n i t y  to  g a i n  m a x i m u m 
ex p o s u re  w i t h  o u r  a u d i e n c e .

LE LEAF LOUNGE

 M AG A Z I N E  D I ST R I B U T I O N

 E x te n d  yo u r  c i rc u l a t i o n  a n d  p u t  yo u r  c o l l a te r a l  i n  t h e i r  h a n d s  w h i l e  t h e y 
h a ve  t h e  t i m e  to  e n j oy  i t .  A  va r i e t y  o f  b r a n d s  h a ve  ta ke n  a d va n ta g e  o f 
t h i s  u n i q u e  d i s t r i b u t i o n  o p p o r t u n i t y,  i n c l u d i n g  A m ex ,  H e r m e s ,  Wo m e n 
o f  I n f l u e n c e ,  B i r k s  a n d  I n s t i t u te  o f  C o r p o r a te  D i re c to r s .

R a t e  ( NE T ) S ta r t i n g  a t  $ 1 0 , 0 0 0 / M o n t h

R a t e  ( NE T ) S ta r t i n g  A t  $ 2 , 5 0 0 / D a y

R a t e  ( NE T ) S ta r t i n g  a t  $ 5 0 0 / We e k

24
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 A I R  C A N A DA  M A P L E  L E A F  LO U N G E  V I D E O  N E T WO R K

The Video Network consists of three captivating 4K televisions screens in our highest traffic Maple Leaf Lounges. 
Positioned in the most prominent areas, lounge patrons can enjoy a 60 minute loop of Air  Canada editorial  content, partner 
content, and advertising. Ads can be targeted by lounge. 

C y c l e M o n t h l y

A d  u n i t s : 15 s ,  3 0 s  &  : 6 0 s  v i d e o  ( N o  S o u n d )

AV G  V i s i t o r s 13 0 , 0 0 0 / M o n t h

R a t e  ( NE T ) $ 1 0 , 6 0 0 / M o n t h  ( A l l  3  L o u n g e s |  : 3 0 s )

C L O S IN G  D AT E S

M o n t h A d  C l o s i n g M a te r i a l  d e a d l i n e
J a n u a r y N ove m b e r  27,  2 0 1 8 D e c e m b e r  4 ,  2 0 1 8
Fe b r u a r y D e c e m b e r  2 1 ,  2 0 1 8 J a n u a r y  4 ,  2 0 1 9
M a rc h J a n u a r y  2 5 ,  2 0 1 9 Fe b r u a r y  1 ,  2 0 1 9
A p r i l Fe b r u a r y  2 5 ,  2 0 1 9 M a rc h  4 ,  2 0 1 9
M a y M a rc h  27,  2 0 1 9 A p r i l  3 ,  2 0 1 9
J u n e A p r i l  2 6 ,  2 0 1 9 M a y  3 ,  2 0 1 9
J u l y M a y  27,  2 0 1 9 J u n e  3 ,  2 0 1 9
A u g u s t J u n e  2 8 ,  2 0 1 9 J u l y  5 ,  2 0 1 9
S e p te m b e r J u l y  27,  2 0 1 9 A u g u s t  3 ,  2 0 1 9
O c to b e r A u g u s t  27,  2 0 1 9 S e p te m b e r  3 ,  2 0 1 9
N ove m b e r S e p te m b e r  27,  2 0 1 9 O c to b e r  4 ,  2 0 1 9
D e c e m b e r O c to b e r  2 8 ,  2 0 1 9 N ove m b e r  4 ,  2 0 1 9

•	 Toronto Domestic  Located facing the entrance of 
the dining area, thereby reaching all  guests accessing 
the food & beverage area.

•	 Toronto Trans-Border (Canada - US)  Located 
across from the Business Centre and highly visible to 
main lounge patrons.

•	 Vancouver Domestic  Located next to the dining 
area thereby highly visible to guests accessing the 
food and beverage area and main lounge seating area.

LE LEAF LOUNGEAir Canada Media Kit 2020



 A I R  C A N A DA  E N R O U T E  M AG A Z I N E

Sources: BPA Circulation Statement. Six Month Period Ending March 2018, Vividata Fall 2018 Study, Adults 18+

A i r  C a n a d a  e n Ro u te  i s  a n  a wa rd - w i n n i n g  t r a ve l  l i fe s t y l e  p u b l i c a t i o n  t h a t  s p e a k s  d i re c t l y  to  i t s 
o n - t h e - g o  re a d e r s h i p . 

Fe a t u r i n g  p ro m i n e n t  C a n a d i a n  a s  we l l  a s  i n te r n a t i o n a l l y  re c o g n i ze d  w r i te r s ,  p h o to g r a p h e r s 
a n d  i l l u s t r a to r s ,  t h e  m a g a z i n e  i s  a  p o i n t  o f  re fe re n c e  i n  t h e  C a n a d i a n  m a r ke t .  R e a d  by  t h e 
c o u n t r y ’s  to p  b u s i n e ss  d e c i s i o n - m a ke r s  a n d  i n f l u e n c e r s ,  A i r  C a n a d a  e n Ro u te  i s  c o n s i d e re d  a 
b e n c h m a r k  a m o n g  i n f l i g h t  p u b l i c a t i o n s ,  fe a t u r i n g  a h e a d - o f - t re n d  p r a c t i c a l  s to r i e s  w i t h i n  t h e 
P a ss p o r t  s e c t i o n ,  a l o n g  w i t h  e n g a g i n g  a n d  t h o u g h t- p rovo k i n g  fe a t u re s  t h a t  s h owc a s e  t h e  b e s t 
o f  C a n a d a  a n d  t h e  wo r l d .

C yc l e M o n t h l y
C i rc u l a t i o n 12 0 , 3 75  c o p i e s

R e a d e r s h i p 1 , 6 8 4 , 0 0 0
R e a d e r s  p e r  c o py 1 4 .1

T
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 A I R  C A N A DA  E N R O U T E  M AG A Z I N E  D E M O G R A P H I C S

B A S I C  D E M O G R A P H I C S :

A F F LU E N C E :

$72,015
i s  t h e  Ave r a g e 
P e r s o n a l  I n c o m e

i s  t h e  Ave r a g e 
H o u s e h o l d  I n c o m e

$115,340

i s  t h e  a ve r a g e  a g e  o f  o u r  re a d e r s

5 8 %

4 2 %

Source: Source to Vividata Fall 
2018 Study, Adults 18+

48%
Va c a t i o n  t r i p 
i n s i d e  C a n a d a

T R AV E L :
4 7 %

Va c a t i o n  t r i p 
o u t s i d e  C a n a d a

B u s i n e ss  t r i p s  
( o n c e /p a s t  12  m o n t h s )

E D U C AT I O N  &  E M P LOY M E N T:

U n i ve r s i t y  
o r  h i g h e r

7 8 %
M a n a g e r s ,  ow n e r s ,  
p ro fe ss i o n a l s ,  exe c u t i ve s

4 4 %

27
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A IR  C A N A D A  E NR O U T E  M A G A Z INE

Fre q u e n c y 1 x 3 x 6 x 12 x
I F C  S p re a d  $ 4 3 , 9 8 0  $ 4 2 , 3 1 0  $ 4 1 , 5 15  $ 3 9 , 5 8 0
I B C  $ 2 2 ,4 4 5  $ 2 1 , 5 9 5  $ 2 1 ,1 8 0  $ 1 9 , 3 3 0
O B C  $ 24 , 5 8 0  $ 2 3 , 6 5 0  $ 2 3 , 2 0 5  $ 2 2 , 0 7 0
S p re a d  $ 3 6 , 5 6 5  $ 3 5 ,1 8 0  $ 3 4 , 5 15  $ 3 2 , 9 0 5
Fu l l  P a g e  $ 1 9 , 3 9 0  $ 1 8 , 6 6 5  $ 1 8 , 3 1 0  $ 17,4 6 0

C L O S IN G  D AT E S *

I ss u e P a r t i a l  /  D P S  C l o s i n g A D  C l o s i n g  / M a te r i a l  d u e

J a n u a r y  2 0 1 9 O c to b e r  2 6 ,  2 0 1 8 N ove m b e r  2 2 ,  2 0 1 8

Fe b r u a r y N ove m b e r  27,  2 0 1 8 J a n u a r y  3 ,  2 0 1 9

M a rc h D e c e m b e r  2 1 ,  2 0 1 8 J a n u a r y  2 9 ,  2 0 1 9

A p r i l J a n u a r y  3 1 ,  2 0 1 9 Fe b r u a r y  2 8 ,  2 0 1 9

M a y M a rc h  1 ,  2 0 1 9 M a rc h  2 8 ,  2 0 1 9

J u n e A p r i l  3 ,  2 0 1 9 M a y  2 ,  2 0 1 9

J u l y M a y  2 ,  2 0 1 9 M a y  3 0 ,  2 0 1 9

A u g u s t J u n e  3 ,  2 0 1 9 J u l y  2 ,  2 0 1 9

S e p te m b e r J u l y  3 ,  2 0 1 9 J u l y  3 0 ,  2 0 1 9

O c to b e r J u l y  3 1 ,  2 0 1 9 A u g u s t  2 8 ,  2 0 1 9

N ove m b e r S e p te m b e r  4 ,  2 0 1 9 O c to b e r  1 ,  2 0 1 9

D e c e m b e r O c to b e r  3 ,  2 0 1 9 O c to b e r  3 1 ,  2 0 1 9
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 A I R  C A N A DA  B I ST R O  &  R O U G E  M E N U

C y c l e M o n t h l y
C i r c u l a t i o n 8 5 , 0 0 0  ( A i r  C a n a d a  f l i g h t s ) 

3 5 , 0 0 0  ( R o u g e  f l i g h t s )

A d  u n i t s Fo u r  f u l l  p a g e  p o s i t i o n s  a va i l a b l e 
m o n t h l y  ( A i r  C a n a d a  f l i g h t s )
Two  f u l l  p a g e  p o s i t i o n s  a va i l a b l e 
m o n t h l y  ( R o u g e  f l i g h t s )

R a t e  ( NE T ) * $ 1 6 , 9 9 5  ( A i r  C a n a d a  f l i g h t s )
$ 4 , 7 1 9  ( R o u g e  f l i g h t s )

*Rates subject to change. 

C u s to m e r s  o n  m o s t  A i r  C a n a d a  f l i g h t s  ove r  
9 0  m i n u te s  w i t h i n  N o r t h  A m e r i c a  a n d  to /f ro m  s u n 
d e s t i n a t i o n s  re c e i ve  A i r  C a n a d a  B i s t ro — a  p o p u l a r  
g o - to  i te m  fo r  a l l  i n f l i g h t  m e a l s  a n d  s n a c k s .  T h i s  i s  a n 
exc l u s i ve  o p p o r t u n i t y  fo r  fo u r  a d ve r t i s e r s  p e r  m o n t h , 
i n c l u d i n g  o n e  a d  p l a c e m e n t  o n  t h e  o u t s i d e  b a c k 
c ove r  ( A i r  C a n a d a  f l i g h t s )  a n d  fo r  t wo  a d ve r t i s e r s  p e r 
m o n t h  ( R o u g e  f l e e t ) .

C L O S IN G  D AT E S

M o n t h A d  c l o s i n g  /  m a te r i a l  d u e

J a n u a r y N ove m b e r  1 9 ,  2 0 1 8

Fe b r u a r y D e c e m b e r  12 ,  2 0 1 8

M a rc h J a n u a r y  1 8 ,  2 0 1 9

A p r i l Fe b r u a r y  15 ,  2 0 1 9

M a y M a rc h  1 9 ,  2 0 1 9

J u n e A p r i l  1 8 ,  2 0 1 9

J u l y M a y  1 9 ,  2 0 1 9

A u g u s t J u n e  17,  2 0 1 9

S e p te m b e r J u l y  1 9 ,  2 0 1 9

O c to b e r A u g u s t  1 9 ,  2 0 1 9

N ove m b e r S e p te m b e r  17,  2 0 1 9

D e c e m b e r O c to b e r  12 ,  2 0 1 9
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