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Editor’s letter

Anything but boring. Anything but conventional. Anything J L

but expected. BA High Life has spent more than 45 years

redefining what an in-flight title can be: a lifestyle and travel i . H I G H L I F E s
magazine with a global perspective and a British accent. H I G H L I F e I G H L I F E
Distributed to every seat pocket on every British Airways’ flight 1 f |

worldwide — as well as across the BA lounge network — each of

our 12 issues over the year are packed with brilliant ideas, witty
features and exceptional photography that will inspire travellers
regardless of their final destination. Each month we not only

cover the most exciting destinations and experiences in Britain ;
iqhli - B el \ A B i § : Yes, she can!
and beyond, but we also highlight products, services and ; & 4 T i = e P Wy — . om o ik 1 st el Sl e

people that our 3.9 million readers will find fascinating.
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CMA Winner Best Always On Campaign ‘BA 100’
Nominated for BSME Travel Editor of the Year 2019
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Editorial pillars

Our pillars include

e T (|

R

* Source: BA Press Office
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Readership

3.9m 985,000 42

62% ’ 38% ’ 18%

Sources: BA passenger stats 2018, BA Research, IPSOS 2019 and IAS 2019 BRITJSH.;!]RE\B\I?R -



Insights into the High Life reader

214% £375,688

234% 140%
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Insights into the High Life reader
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Engagement

High Life magazine offers advertisers a unique environment to
target a hard-to-reach audience.

High-impact placement

Brand relevance

Brand immersion or one-on-one interaction
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Branded content
HIGH LIFE ° = — ‘ VSHm:mR

OHNNIE WALKER.

GAME
CHANGER

i a8’

ENJOY FROZEN
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Inserts

Case Study: ULTIMATE

WINTER
SUN

DREAMNG OF WARMER CLIMES, BUT NOT SURE WHERE TO START?
SEMMA A IXHAN 35 YOUR GUIDE FOR THE BEST SUN-DRENCHED DESTINATIONS
FROM DECEMEER THROUGH TO MARCH. ALL FLYING FROM LONDON GATWACK
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2020 Editorial calendar

April May

July : August : September : October : November : December
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Our advertisers

Van Cleef & Arpels
Time, Nature, Love

&
High Jewelry Exhibition !?%%
W ;
“ad

GEMFIELDS

1.2019 / 23.02.2020
Palazzo Reale

JIMMY CHOO

MAXXROYAL

RESORTS

IHfes Ml P}

BORN TORISE.

THE GENESIS G70

GENESIS

ESTEE LAUDER

ANTALYA / TURKEY BELEK [KEMER
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Rate card

Page

Rate

The Ritz London
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o0 the facts

ARRIVE HYDRATED"

Lvery journey begins with ajar.

BRITISH AIRWAYS
MEDIA




Copy deadline

Ad Deadline Insert Deadline

New Year, New View
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Customer journey

The Club Product Meal Tray cards
Email & Digital Magazine Placement

The Club
Digital Magazine

Boarding Passes Brand Screen wrap Print Magazines

Partnerships
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NKN Media Pvt Ltd

Phone: +91 7550060460 Email: info@nknmedia.in

Website: https://www.nknmedia.in
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